
re-build it … and they will come

C S V

ScholarshipEducation 

Expansion
P A C

Issue 52, 2019      the Official Publication of the Neighborhood  Market Association





Executive Board
Of Directors 
Samir Salem

Executive Chairman

Mark Kassab
Executive Vice Chairman

Nashat Damman
Executive Treasurer

Steve Mattia
Executive Secretary & Chairman 

Education & Compliance

Naseem Salem 
Past Executive Chairman

Sam Attisha
Chairman: Events & 

Networking Committee

Firas “Russ” Soro 
Chairman: Programs 

Endorsement Committee

Rony Georges
Chairman: Community & 

Government Relations

Salam Moshe
Chairman: Membership &

Marketing Committee

Ghassan Namou
Executive Board Member 

Saeed Somo
Executive Board Member 

Ayad Zaitona 
Executive Board Member 

Robert Wolf
Executive Supplier Member

Neil Sorensen
Executive Supplier Member

President
Arkan Somo

General Counsel
David C. Jarvis

The Voice is the official 
publication of Neighborhood 

Market Association. 
619-313-4400

Fax: 619-313-4408

To advertise contact 
Aysel Bakhtiyarova at 

619-313-4400 or
nma@NeighborhoodMarket.org
The Voice will soon be available 

online in full color at:
 www. NeighborhoodMarket.org

Issue 52

 FEATURE ARTICLES
2 Executive Chairman’s Message: The Joy of Leadership Is 

Helping Others Succeed 
 3 President’s Message: If You Re-Build It, They Will Come 
 4 NMA Leadership Goes To Sacramento!  
 5 The NMA And ABC Leadership Meet  
 6 Public Officials Meet NMA Executive Board 
 8 Retailers Face Labor Challenges 
 9 Empowering Family-Owned Business – PAC 
 9 New Endorsed Insurance Program Saves NMA Members   
  Lots Of Money 
 10 NMA Attends RADD Meeting 
 10 Free Seminar On Sexual Harassment Prevention 
 10 FBA Training Resource 
 11 Q & A With Nma General Counsel , David C. Jarvis 
     12 NMA Holiday Tradeshow  

 14 Save These Dates  — 2020 Major NMA Event
 15 Communities for Saver Vaping
 15 Vaping Can Help Smokers Kick Cigarettes

 16 “We’re Done!”  

 17 CBS Interview with NYU Professor David Abrams
 18 As Us Urges Caution Amid Vaping Illness Deaths, UK            
  Embraces E-Cigarettes 
 19 Local Legislative Update
 20 NMA Annual Buying Tradeshow
 22 Frito Lay Rebate Checks 
 26 2019 NMA Golf Tournament

  27 2019 NACS Show In Atlanta

 27 CDA Annual Convention    

 29 Legislative Update  



|  2  |

edition:
January 2019

Quarter 1

I am so proud of how far the NMA has come in less than one year since the new Executive 
Board took over the organization with very little resources and zero assets. We were 
determined to rebuild the organization and turn it around to serve its members effectively. 

The Executive Board has worked tirelessly to help family-owned businesses succeed, and to 
witness the tremendous progress is truly fulfilling.  The new NMA leadership has exceeded 
every expectation according to the feedback we received from retailers, suppliers and the 
community at large. Nothing makes me happier than watching our members taking advantage 
of all the benefits and resources we have put together so far. Retailers are bearing the fruit by 
utilizing the following programs:  

1. NMA members are receiving 15% discount on liability insurance through Nickie 
Heath Insurance agency, average discount per store is $450.

2. NMA received over $38,000 in rebate checks from Frito-Lay for the NMA growth 
incentive program by our members for Q1 and Q2 of 2019. See pages 22 - 25 for 
complete list of members who received 437 checks written and mailed by the NMA. 

3. Bank of America is offering discounted and competitive rates on credit card 
processing. 

4. Pepsi-Co has a great incentive program that offers hundreds of dollars of saving on 
monthly basis for those who comply with the requirements.  

5. UniFirst Uniforms Services Solution provides 10% discounts to NMA members for 
their uniforms and cleaning supply needs.

Our main focus will always be the success of our members. It was very rewarding to see 
hundreds of retailers attending the Annual Golf Tournament and the 2019 Buying Tradeshow 
hosted by TREPCO West. On behalf of the NMA Executive Board we thank our members and 
suppliers for their support. We can only succeed if we work together to continue rebuilding the 
NMA, helping our members succeed, and grow our supplier’s products and services. This is the 
joy of leadership.  

Samir Salem
executive chairman

The joy of leadership is 
helping others succeed 
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First, I’d like to express my deepest appreciation for the new Executive Board, NMA 
general counsel, NMA staff and, most importantly, our Retailer and Supplier mem-
bers. This journey of hard work and care has finally reached a point in which mem-

bers are reaping the benefits they deserve and, in turn, I have felt fulfillment in bringing 
that sentiment back to this organization.

Our goal was to build the NMA back to its core values. Over the past year, members 
old and new have witnessed great effort and progress in bringing the NMA back to the 
FOUR PILLARS it was built on:

 � Strong Government Relations with government officials on the federal, state and 
local levels to protect NMA members and their interests. Rebuild the NMA’s 
Political Action Committee.

 � Buying Power Group – co-op programs that offer tremendous savings to its mem-
bers. We negotiate and leverage NMA members’ buying power to receive deeper 
discounts on products and services. 

 � Compliance Tools – provide Educational Programs and Resources: NMA website, 
social media, and other necessary business tools to help NMA members manage 
their businesses efficiently and keep them in compliance. 

 � Networking Events to help continuously expand members’ network by growing 
Suppliers brands and services as well as celebrating our milestones.

To further protect the foundation of NMA and its members we rebuilt, revamped, and 
reinstated NMA Bylaws, which NMA members approved earlier this year at the Annual 
Membership Meeting.

To rebuild the trust the NMA earned throughout its journey and lost in recent years, 
new NMA leadership is extremely dedicated to complete transparency with its members, 
suppliers and public.

Our main focus will always be the Empowerment of Family-Owned Businesses – to help 
our members succeed is to help our community succeed. We hope to continue on to a 
bright future.

Arkan Somo
president

If You Re-Build It, They Will Come 
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Earlier this year, the NMA’s Executive Chair-
man, Samir Salem and President, Arkan 
Somo, traveled to Sacramento to meet with 

representatives of three State Department Admin-
istrators; California Department of Alcoholic Bev-
erages Control, California Department of Social 
Services, and California State Lottery. 

Samir and Arkan also 
visited the State Cap-
ital and met with state 
senators, assembly 
members, their chiefs 
of staff, and their pol-
icy representatives. 
Their visits included 
the offices of the Pres-
ident pro Tempore of 
the California State Senate Toni G. Atkins (D), 
Minority Republican Leader Shannon Grove (R), 
Speaker of the California State Assembly Antho-
ny Rendon (D), Majority Leader Ian Calderon (R), 
Senator Ben Hueso, Senator Brian Jones (R) among 
others. They gave out copies of the NMA magazine 
to every office, an update on the status of the new 
NMA leadership and its plan to rebuild the NMA 
from the ground up. They also discussed ways that 
will help improve communication between the leg-
islators and our industry. Every representative has 
positive remarks regarding the NMA, its long influ-
ential history, and its rolls to be an effective voice 
for every family-owned business in California. 

California Department of Social Services

During the NMA leadership vis-
it to the California Department 
of Social Services, they met with 
Chief Deputy Director, Pat Leary. 
They discussed many issues relat-
ed to the services the department 
provides to California residents 
and retailers through their au-
thorization of the  EBT program. 
NMA leadership expressed their 

commitment to proactively work with the CDSS to 
help improve communications between our retailer 
members and the department. 

California State Lottery

During the NMA lead-
ership visit to the Cali-
fornia State Lottery, they 
met with Deputy Director 
Sharon Allen and Chief 
District Sales Randy For-
rester. They discussed the 
important role of the state 
lottery to ensure the integ-
rity, security, fairness and 
transparency in the operation and administration of 
the Lottery and to include the retailers in that pro-
cess. They also discussed the long positive history 
between the two organizations over the past twen-
ty-five years. The NMA had served on the Retailers 
Advisory Board for many years helping the state lot-
tery develop new games, and support legislation for 
better prizes and better technology. The California 
State Lottery has always supported the NMA and 
its members through its participation of the Annual 
Trade Show and the Annual Awards Banquet. 

NMA leadership goes to Sacramento!  

Samir Salem with California State Lottery Deputy Director 
Sharon Allen and Chief District Sales Randy Forrester

NMA and ABC Leadership meet
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The Neighborhood Market Associations Ex-
ecutive Chairman, Samir Salem and Pres-
ident, Arkan Somo, met with the Depart-

ment of Alcoholic Beverages Control Director, Mr. 
Jacob Appelsmith, the Chief Deputy Director, Mr. 
Eric Hirata, the Director of Legislation & Govern-
ment Affairs, Ms. LaKenya Jordan, and the ABC 
General Counsel, Mr. Mathew Botting.  Joining 
Samir and Arkan was the former ABC director, Mr. 
Manuel Espinoza. Mr. Appelsmith expressed his ap-
preciation to the NMA and its members for their 
commitment to protect the community and provide 
reliable resources to guarantee responsible sales of 
alcohol beverages by retailers.

Some of the issues discussed were the proactive in-
volvement of the ABC towards licensees in areas of 
compliance by offering online resources including 
the LEAD program training. The challenges small 
businesses face are in competing with the larger 
chain retailers who have been very aggressive in 
their pricing. 

Samir and Arkan presented the NMA’s plan to cre-
ate a co-op, the Buying Power Group, for NMA 
members to join and leverage their buying power to 
negotiate with suppliers a better discounted pricing 
on behalf of its members. “As long as the NMA does 

Samir Salem, Director Jacob Appelsmith and Arkan Somo   

Samir Salem, Deputy Director Eric Hirata and Arkan Somo 

Mr. Appelsmith was pleased with the NMA leader-
ship’s plan to rebuild the organization and to unite 
the voices of family-owned businesses, mom and 
pop, and independent market operators. “The Gov-
ernor, the legislators, and department directors want 
to hear from the NMA on behalf its members to bet-
ter understand the challenges small business owners 
face on daily basis” Mr. Appelsmith stated.  

not receive the alcoholic products in a warehouse 
and deliver them to its members for an additional 
fee, the NMA is not violating any ABC law” Mr. 
Appelsmith stated. 

The NMA’s leadership expresses their genuine grat-
itude to Mr. Appelsmith and department staff for 
their commitment to continue working with the 
NMA to help educate retailers on the latest changes 
in legislation and department rules to keep retailers 
in compliance and our community safe. 

NMA and ABC Leadership meet
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District Attorney Summer 
Stephan has devoted her life to 
protecting children and fami-
lies and providing justice to the 
voiceless and most vulnerable. 

She is a national leader in the fight against sexual exploita-
tion and human trafficking, who has served as a Deputy 
District Attorney in San Diego County for 28 years. 

On September 10th, 2019 District Attorney, Summer 
Stephan met the NMA Executive 
board and discussed a wide range of is-
sues pertaining to NMA members and 
the communities they serve. The NMA 
believes that an open and strong rela-
tionship with law enforcement agencies 
is the best way to keep NMA members 
informed and safe. 

Afterwards, Mrs. Stephan gave an up-
date on the wonderful work of the dis-
trict attorney’s staff regarding the home-
less community, homicides, robbery, 
immigration scams and others. The 

Public officials meet NMA Executive Board 

San Diego County District Attorney, Summer Stephan

L to R: Ayad Zaitona, Saeed Somo, Ghassan Namou, Muayad Oram, Arkan Somo, 
Summer Stephan, Nashat Damman, Samir Salem, Sam Attisha, Rony Georges, Salam 
Moshe, Mark Kassab, Steve Mattia

L to R: Ayad Zaitona, Salam Moshe, Saeed Somo, Ghassan Namou, Arkan Somo, 
Muayad Oram, Nashat Damman, Steve Vaus, Samir Salem, Sam Attisha, Steve Mat-
tia, Rony Georges, Mark Kassab

District Attorney provided valuable information on what’s 
being done to help family-owned businesses to better their 
community.

Mrs. Stephan pointed out the importance of collaboration 
with the Neighborhood Market Association and its active 
members by sharing ideas that will help with community 
safety, improving the communication between the county 
and its residents, and not hesitating to ask questions. 

Mayor of Poway, Steve Vaus
Mayor Steve Vaus is serving his 
second term as mayor of Po-
way. In December of 2018 he 
was unanimously elected as the 
Chair of the 

San Diego 
Association of Governments (SAN-
DAG). Mayor Steve Vaus was invit-
ed by the NMA Executive Board of 
Directors to the NMA board meeting 
on September 10th, 2019. Mr. Vaus 
brought up zoning issues, the educa-
tional system and other matters that 
NMA members may encounter. 

The Mayor is running for a seat at the 
San Diego County Board of  Supervi-
sors. As an East County Supervisor, 

Mr. Vaus promises to keep everyone safe from crime, 
maintain infrastructure, and allow development where 
appropriate. During the meeting, Mayor Vaus asked for 
the support of the NMA for this campaign along with the 
endorsement of Supervisor Dianne Jacob. 
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Assemblymember Todd Gloria 
was sworn in as the California 
State Assembly in December 
2016 to represent the 78th As-
sembly District. A native San 
Diegan, Todd’s lifelong career in 

public service was inspired by a lesson his parents taught 
him at a young age; if you truly care about something, then 
you should leave it better than you found it. That lesson 
continues to motivate Todd to improve the San Diego re-
gion and the State of California every single day. 

In 2008, Todd was elected to the San 
Diego City Council. During his two full 
terms on the City Council, Todd was 
selected by his peers to serve as City 
Council President for two terms and 
served as the City’s Interim Mayor from 
August 2013 to March 2014. 

Currently, Assembly member Todd 
Gloria is running for mayor for San 
Diego in the 2020 election. Gloria’s 

California State Assemblymember, Todd Gloria

San Diego City Attorney, Mara Elliott 

campaign focuses on making housing more affordable for 
working families, putting forward real solutions to end 
homelessness, staying true to our landmark Climate Ac-
tion Plan, and much more. 

Assemblyman Gloria express his support of the NMA’s 
new leadership and its mission of helping family-owned 
businesses to succeed. He emphasized a strong working 
relationship over the past twelve years with the NMA.  
Todd Gloria promised to support the NMA members by 
stating “I will have their back.”  

The first woman, and the first 
Latina, elected as San Diego 
City Attorney, Mara Elliott has 
prioritized protecting vulnera-
ble San Diegans, safeguarding 

taxpayers, and holding polluters 
accountable. Leading a team of 376 employees, including 
167 attorneys, Elliott serves as the chief legal advisor to 
the Mayor, City Council, and all City Departments; the 
legal defender of the City and taxpay-
ers in civil lawsuits; and as a prosecutor 
of misdemeanor crimes and infractions. 
The NMA Executive Board of Direc-
tors hosted San Diego City Attorney 
Mara Elliott on October 8th 2019. San 
Diego City Attorney Mara Elliott is 
running for reelection. She  promises to 
protect NMA members’ families, neigh-
borhoods and values.

As City Attorney, Mara talked about the Saad Hirmez, Ayad Zaitona, Mark Kassab, Tony Konja, Ghassan Namou, Nashat 
Damman, Samir Salem, Saeed Somo, Mara Elliott, Rony Georges, Arkan Somo, 
Sam Attisha, Basil Raffo, Firas Soro, Vince Najor

“Gun Violence Restraining Order” program to reduce 
shootings. She’s stepped up support for victims of domes-
tic violence and elder abuse to preserve our environment.

Mrs. Elliott told the NMA executive board that shelters 
are going to be built for the homeless, a major problem 
that NMA members have been facing. Also, Mrs. Elliott 
asked the NMA to communicate and share feedback re-
garding any issues that NMA members are having.  

Saad Hirmez, Ayad Zaitona, Mark Kassab, Tony Konja, Ghassan Namou, Nashat 
Damman, Samir Salem, Todd Gloria, Saeed Somo, Rony Georges, Arkan Somo, 
Sam Attisha, Basil Raffo, Firas Soro, Vince Najor
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Supervisor Kristin Gaspar 
represents the Third District of 
San Diego County. She is the 
youngest woman ever elected 
to the board. Prior to becoming 
a Supervisor, Kristin was an 

Encinitas City Council Member and went on to become 
the first elected Mayor in that city. She also served as 
President of the Encinitas Rotary Club. 

Supervisor Kristin Gaspar was invited by 
the NMA Executive Board of Directors 
to the NMA board meeting on October 
8th 2019. She is running for reelection to 
the San Diego County Board of Super-
visors District. Mrs. Gaspar talked about 
the challenges that the business commu-
nity is facing, and wants NMA members 
to keep in touch with the County of San 
Diego regarding any problems that may 
occur. 

Mrs. Gaspar also brought up the traffic 
issues of San Diego county.  

She pitched ideas for potential solutions to make trans-
portation more accessible. One of her programs is to 
stimulate tourism, promote the economy, create jobs, and 
a better quality of life. In order to make all this a reality, 
Kristin Gaspar needs all of us to engage. 

San Diego County Supervisor, Kristin Gaspar

L to R: Saeed Somo, Saad Hirmez, Ghassan Namou, Arkan Somo, Nashat Dam-
man, Samir Salem, Sam Attisha, Kristin Gaspar, Firas Soro, Basil Raffo, Vince 

Najor, Mark Kassab, Tony Konja, Ayad Zaitona, Rony Georges

 
NMA staff received multiple requests from its members asking questions about em-
ployees making false claims to the labor commission. The most common claims are:

 � Employees not receiving their meal period

 � Employees not receiving their 10-minute rest period

 � Unpaid wages

The NMA recommends the best way to deal with claims is by keeping good records 
and documentation during employment and at the time of discharge. 

FOR EXAMPLE: During the hiring process, give employee handbook or a copy of 
store policies and request their signature that they have received. Also make sure 
that W-4 and I-9 forms are filled out properly and accordingly, as well as documents 
they received acknowledging their rights and responsibilities. 

In addition, when an employee doesn’t comply with their obligations, make sure 
to document and have them sign forms stating that you’ve talked to them about 
their work performance. Also, make sure there are copies of received checks, and 
compensation for all breaks. These are only a few recommendations for retailers to 
implement to avoid false claims.

NMA members can contact the NMA office and ask for copies of some of these
forms that were created to help them manage their human resources and help them 
with compliance. 

Retailers Face Labor Challenges
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“Empowering Family-Owned Business” is 
the Neighborhood Market Association’s 
Political Action Committee.  NMA’s 
new PAC collects contributions from re-
tail and supplier members and from those 
who support our mission to promote the 
interest of Family-Owned Businesses and 
help them grow and succeed.

Empowering Family-Owned Business PAC 
will focus its resources on elected officials 
and candidates for state and local offices, 

who understand and promote the interests of NMA. The PAC’s Treasure 
is Bill Baber, who help us created the association’s first Political Action 
Committee twenty-five years ago.

The PAC will have an annual fundraising event to raise the necessary re-
source to engage and influence the political process representing NMA’s 
member’s interests. For those who like to join and contribute to the new 
Empowering Family-Owned Business PAC contact the NMA office for more 
information. 

Empowering Family-Owned Business – PAC

PAC EVENT
May/June 2020

The new NMA’s Political Action 
Committee named “Empowering 
Family Owned Business PAC” 
engages in the political process to 
defend and protect its members 
from harmful regulations that 
will adversely affect their busi-
nesses. The goal of this event is 
to raise funds to strengthen the 
PAC in order to support candi-
dates who are supportive of the 
family-owned businesses, as well 
as vigorously opposing harmful 
propositions. 

BIG SAVING ANNOUNCEMENT:  New Endorsed insur-
ance Program Saves NMA members lots of money

Tell us about Nickie Heath Insurance              
Agency:  We are an independent insurance agency 
representing many financially strong Insurance carri-
ers. We are the insurance experts who have the expe-
rience to provide the guidance and the best insurance 
products to the food, beverage, groceries and gas 
businesses. I have been in the insurance industry in 
excess of 30 years working with many business owners 
who have been my very valued clients. 

What is your background 
with Neighborhood Market 
Association?  I am proud to say 
that I have been working with 
NMA since it was established in 
1995.  We have had long rela-
tionships with many valued cli-
ents who are members of NMA.  
I believe in the values that NMA 
promotes for the wellbeing of 
their members, their families and 
the community.   It is truly an 

organization which cares highly for its people.

What lines of insurance can you provide to 
NMA members?  We are a full-service agency and 
can provide many types of insurance coverage to a wide 
range of industries.   The kinds of policies we can offer 
include Property/Liability Businessowners Package, 
Workers Compensation, Commercial Auto, Commercial 
Umbrella and Employment Practices Liability Coverage.   

 Tell us about the special insurance program 
you have created for the 
NMA members:  We have 
an agreement with a financially 
strong insurance carrier who 
can offer a 15% discount to 
qualifying NMA members on 
their Property/Liability Busi-
nessowners Package policies.  
For more details please call us 
at 1-858-487-3737 or feel free 
to email us at info@nickie-
heath.com. 

Nickie Heath and her Husband Don Heath at the NMA Holiday Tradeshow
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Recording 
A r t i s t s 
A g a i n s t 

Drunk Driving® 
is a non-prof-
it organization 
funded by music 
fans just like you 
who agree it’s 
just as import-
ant to get home 
safely and live 
to party another 
night, as it is to enjoy a great show. The Neighborhood 
Market Association and its members continue to be 
proactively involved in working with law enforcement 
agencies, prevention groups, industry partners and our 
hard-working retailers to find resources and more effec-
tive tools for retailers to eliminate youth access to alco-
holic beverages. Educating retailers is the fourth pillar 
of the NMA to serve and protect its members. Our goal 
will always be the safety and wellbeing of the commu-
nities we serve.
ABC Director Appelsmith gave an update on the De-
partment, pending legislation and what the industry 
may expect on upcoming regulations for 2020 as follows:

 � ABC to add licenses to counties who reach limits
 � Wineries to be given a third license to serve 

wines at the establishment that belongs to them.
 � Attempt by some manufactures to modify 3 tier 

system
 � Given certain counties extended hours of alco-

hol sales until 4 AM for On-Sale licenses.

“While the NMA has not recommended to its mem-
bers to engage in sale of CDB product, CVS is selling 
products with CBD.” Arkan Somo, President of NMA, 
stated and asked the Mr. Appelsmith if businesses with 
Off-Sale ABC license are allowed to sell these products 
without any negative ramification and disciplinary ac-
tion from the ABC? 

The Director responded by saying, “I am aware that 
CVS stores are selling CBD products as part of their 
health and beauty section by the pharmacy department, 
which include lotion and oil products. However, they 
are not allowed to sell any edibles products containing 
CBD.” He also mentioned that there is current legisla-
tion which, if approved by the legislators and signed by 
Governor Gavin Newsome, will allow businesses with 
Off-Sale ABC licenses to sell edibles products in 2020. 
Stay tuned! 

NMA attends RADD meeting Free Seminar on Sexual 
Harassment Prevention

In 2018, over 13,000 sex-based harassment claims 
were filed with the Equal Employment Opportunity 
Commission (EEOC). This number does not include 

charges filed with state and local agencies or circumstanc-
es where employees went directly to an attorney. Many 
employees who are victims of sexual harassment or are af-
fected by it never report the incidents at all. The NMA is 
offering a free seminar on sexual harassment for all mem-
bers on December 10th at 3:30 pm at the NMA office 
located at 6367 Alvarado Ct. #204, San Diego, CA 
92120. The EEOC recommends these additional preven-
tive measures:

 � Make an organizational commitment to diversity, inclu-
sion, and respect—and establish policies and procedures 
to hold people accountable to that commitment.

 � Empower those who are responsible for responding to al-
legations of harassment and preventing harassment from 
occurring.

 � Establish a sense of urgency and seriousness about preven-
tion by spending appropriate amounts of time and money 
on training or other prevention and response activities.

 � Survey employees on whether they’re currently being ha-
rassed or know of harassment taking place.

 � Protect people from retaliation.
 � Assess risk factors.
 � Assess preventative measures already in place to ensure 

they are effective.
 � Clarify what behavior is prohibited.
 � Use discipline proportional to the offense (sexual assault 

and an offhand remark shouldn’t necessarily have the 
same consequence).  

The Food and Beverage Association is a nonprofit 
trade organization representing restaurants, bars, 
clubs, and sup-

pliers of goods and ser-
vices. Mr. Steve Zolezzi 
has been the president 
since 1995 and has a 
great working relation-
ship with Neighborhood Market Association that is mu-
tually beneficial to our prospective members. We urge 
you to contact the Food and Beverage Association for 
all of your training needs such as:

 � Food Handlers Card (FHC)
 � Manager’s Food Safety Certification
 � Responsible Alcohol Beverage Server (RABS)
 � Sexual Harassment Training
 � Door Host Training 

 

FBA Training Resource
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Q & A with nma general counsel , David C. Jarvis
With new leadership committed to rebuilding the Neigh-
borhood Market Association following years of neglect 
and financial mismanagement, the NMA has taken great 
strides since Mark Arabo and the former NMA Board 
were removed by the Court in early 2018.  However, even 
after the Court victories championed by a few NMA 
member plaintiffs, there remained much work to be done.  

To understand these issues, The Voice met with the 
NMA’s general counsel, David C. Jarvis, and asked his 
opinion on these and other matters.

Q Dave,  weren’t things pretty much wrapped up once 
the Court issued its order in January 2018 removed 

Mark Arabo and the old Board out of the NMA?

A Not by a long shot.  Both the NMA, and the mem-
bers who helped end this unfortunate chapter of 

the NMA’s mismanagement, were owed over $350,000 
by Mark Arabo pursuant to the Court’s order, which he 
paid in full.  However, the payment did not include the 
litigation costs. 

QHow much were the litigation costs and who paid 
them?

AI believe the NMA member plaintiffs spent well 
over a million dollars in litigation costs that they 

paid out-of-pocket.  In contrast, all litigation costs in-
curred by the NMA and Mark Arabo were paid for by the 
insurance company.  

QWhat other post-judgment issues existed?

AThe Court further ordered the NMA pay the NMA 
member plaintiffs damages of around $1,150,000 in 

partial reimbursement of their out-of-pocket legal expens-
es.  The insurance policy provided coverage of $1,000,000 
of these types of legal actions.  While Mark Arabo and 
the former NMA board were the cause of the damages, 
the NMA was responsible for this $1,150,000 liability.

Q Did the plaintiffs try to collect the post-judgment of 
$1,150,000 from the NMA?

ANever. Remember, the only goal of the NMA mem-
ber plaintiffs was for the NMA to start sailing in 

the right direction again and start operating in the best 

interests of its members.  As such, the 
NMA member plaintiffs agreed to not 
seek collection from the NMA in ex-
change for the right to collect from the 
insurance company. 

Q Why was this necessary?  Didn’t 
the insurance company pay this $1,000,000 cover-

age amount?  

A For a long time, the insurance company refused to 
pay this $1,000,000.  In fact, in January 2019 the 

insurance company filed a lawsuit in federal court trying 
to avoid paying any portion of this $1,000,000.  

Q How did the federal court action turn out?

A  It turned out very well for the NMA. Through very 
competent legal counsel, it was successfully ar-

gued that the insurance company was liable to pay this 
$1,000,000 coverage amount. Within a few weeks after 
that court victory, almost the entire coverage amount was 
paid to the NMA member plaintiffs, thereby also satisfy-
ing the NMA’s obligations. 

Q So is everything settled relating to Mark Arabo’s 
mismanagement of the NMA?

A Not quite.  After the Court issued its 37-page or-
der providing a detailed outline of instances of the 

NMA’s mismanagement by Mark Arabo and prior NMA 
leadership, a receiver was appointed and new election 
was ordered by the court.  In August 2018, and before the 
new NMA Executive Board was sworn in by the receiv-
er, Mark Arabo filed a lawsuit against the NMA through 
his management company demanding the NMA pay his 
company hundreds of thousands of dollars for manage-
ment services his company failed to perform. This liti-
gation is currently being handled by NMA lawyers, and 
I believe is the last item to address rectifying the years of 
mismanagement.  

In his 20-year career, Dave Jarvis has formed 
many nonprofit organizations, including charitable 
organizations, churches, educational nonprofits, 
homeowners associations, and trade organizations. He 
also serves as a board member for the Boys & Girls Club 
of Greater San Diego.    
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On October 17, 2019, the NMA held its Annual 
Holiday Package Tradeshow hosted by Young’s 
Market Company. Everyone who attended ex-

pressed how impressed they were with this year’s event. 
Young’s Market’s management and their 65 suppliers were 
very happy with the change of venue from east county 
to a more central location. That resulted in the most re-
tailer-attended holiday tradeshow over the past seventeen 
years.  Retailers also enjoyed tremendous post off and dis-
counts on the most popular alcoholic beverages they sell 
as well as the new brands that hit the market in 2019. 

The Young’s Market Company’s decision to invite their 
on-sale licensee customers to take advantage of the same 

OCT. 17, 2019

The Largest And Most Successful To Date!!

NMA Holiday Tradeshow 
hosted by Young’s Market Company

Neighborhood Market Association THANKS Young’s Market Company, 
their staff and 65 suppliers who attended the NMA Annual Holiday Trade Show.

We also would like to express our appreciation to other suppliers:  
Bank of America, Blue Bunny, Continental Express Money Orders, Farmers Insurance, 

Nadia Korkis Agency, Nickie Heath Insurance Agency, N.J. Maltz Insurance, 
Park West Solutions, PepsiCo, UniFirst, Frity Lay, and Western Pump.

discount opportunities that were given to the off-sale 
licensees and test all the new brands, contributed to the 
tremendous success of this year’s event. NMA leadership 
invited all of their endorsed programs companies to offer 
retailers additional saving opportunities and sign up at 
the same event. Other non-alcoholic suppliers presented 
their products and services and offered special discounts 
to retailers. Eleven retailers won $3,000 in raffle gifts and 
prizes.  
Don’t miss out the saving and the fun on next year 
event October 15, 2020. Save the date!
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— SAVE THESE DATES  —

2020 MAJOR NMA EVENTS

ANNUAL AWARD BANQUET
FEBRUARY 28, 2020

The NMA’s Annual Banquet brings retailers, sup-
pliers, government representatives, and community 
leaders together to celebrate NMA’s accomplish-
ments of the year. At this grand event, NMA recog-
nizes its members, government officials and commu-
nity leaders for their outstanding contribution to our 
community and industry.

ANNUAL BUYING TRADE SHOW
ONTARIO CONVENTION CENTER 

MAY 14, 2020
The NMA’s Annual Buying Trade Show hosted by 
Trepco West provides great promotional and saving 
opportunities for its members. Suppliers benefit from 
displaying their new products and services as well as 
growing their businesses. 

ANNUAL GOLF TOURNAMENT
JUNE 11, 2020

The NMA’s Annual Golf Tournament is a great net-
working opportunity that brings retailers and suppli-
ers together to make deals and have fun at one of 
San Diego’s premier golf courses. Suppliers have the 
opportunity to showcase their products and services  
and introduce new items through their sponsorship 
of a hole.

ANNUAL HOLIDAY TRADE SHOW 
OCTOBER 15, 2020

The NMA’s Holiday Trade Show is hosted by Young’s 
Market Company where suppliers showcase their 
new holiday packaging and provide special discount-
ed pricing for alcoholic and non-alcoholic beverages.
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Studies have shown that the availability of flavors is 
perhaps the single most important factor for those 
who successfully quit cigarettes by switching to va-

ping. But how do we protect our children from products 
that are not designed for them, while making sure adults 
who need those products continue to have access?

That is the question surrounding the current debate 
around e-cigarettes and vapor products. And California’s 
legislators, in their rush to protect our kids, are missing 
the point of vapor products by banning flavors. There is 
no question that we should keep vapor products out of the 
hands of our kids. 

California’s legislators must figure out a way to protect 
our children, while still giving adult smokers a fighting 
chance at quitting combustible cigarettes.

Vaping is perhaps the most effective method for quitting 
cigarettes. Unlike cigarettes, vapor products offer both 
open and closed system modulated products that allow 
users to gradually wean themselves off of nicotine at their 
own pace with products that are at least 95% safer. This 
can be particularly helpful for long-time smokers who 
switch to vaping as a way to transition away from nicotine 

entirely. In fact, many vapor products do not contain 
nicotine at all.

Flavored vapor products are designed to give adult us-
ers a more appealing alternative to cigarette smoking. 
Banning the sale of flavored vapor products defeats 
the purpose of one of the more groundbreaking pub-
lic health innovations of the 21st century. Banning 
or severely limiting the flavors will only hurt those 
who need vapor products – adult smokers trying to 
lead healthier lifestyles by quitting cigarettes.

If the government bans flavors, many of those smok-
ers who want to quit, won’t. There is a heavy cost 
to that. The societal economic cost of smoking, in-
cluding direct medical care and lost productivity, is 
estimated at over $300 billion annually in the United 
States.

We are a smart state. We can figure out a way to 
move forward and keep these products out of the 
hands of children without moving backwards and 
hurting adults who are trying to quit smoking. 

Vaping Can Help Smokers Kick Cigarettes
         by Julian Canete, the president and CEO of the California Hispanic Chambers of Commerce.

COMMUNITIES FOR SAFER VAPING
NMA PROUDLY ANNOUNCES the establishment of 

The Neighborhood Market Association establishes Communities for Safer Vap-
ing Chapter. The Chapter will bring retailers, suppliers. researches, scientists and 
consumers to work together to ensure safer vaping to protect our communities. 
Communities for Safer Vaping will look at the science and research to educate its 
members and work proactively with regulators and public officials to enact sensible 
and effective regulation to serve the public health.   
Communities for Safer Vaping is committed to eliminate youth access to tobacco 
and vaping products through effective training programs and educational aware-
ness campaigns. The mission of Communities for Safer Vaping is the wellbeing 
and safety of our communities.  

To join CSV or for more information, contact the NMA office at 619-313-4400.
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www.sonteragroup.com - info@sonteragroup.com

SPECIAL RATES FOR LIQUOR STORES STARTING AT $99/mo*

SPECIAL RATES FOR NMA MEMBERS, CALL US FOR DETAILS

SPECIAL RATE FOR GAS STATIONS STARTING AT $169/mo*

(619) 900-9527

WE SUPPORT FAMILY-OWNED BUSINESSES

Accounting & Financial Management

*Terms and Conditions Apply

Vape shops in Massa-
chusetts are shutting 
down in response to 

Gov. Charlie Baker’s ban. 

“We’re done,” Vape shop 
owner Stacy Poritzky says, 
standing amid boxes of in-
ventory inside her Newton 
store, Vape Daddy’s.

The growing public health 
crisis over vaping has claimed 
a new casualty — vape shops 
in Massachusetts — thanks to a four-month ban on sell-
ing all vaping products to in-state purchasers, ordered by 
Republican Gov. Charlie Baker announced on Sept. 24.

Several vape shop owners in Massachusetts are suing 
over the governor’s ban.

Poritzky and her business partner David Bershad say the 
ban has upended their lives, along with the 10 employ-
ees they had to lay off. This ban is the “most extreme” 
ban on vape sales in the U.S. and it prevents Poritzky 
from selling 96% of her inventory, she says. Other states 
banned flavored vape juices, but Baker’s ban includes 
vaping devices as well.

Poritzky says her shops might have been able to survive 
if the ban was less strict. Since her store only serves cus-

“We’re Done”
BOSTON-AREA SHOP EXTINGUISHED AFTER VAPING BAN

tomers over the age of 21, 
she thinks she should be al-
lowed to continue operating.

“Vaping is not a hobby. Peo-
ple have used that to quit 
smoking,” she says. “Is it 
100% safe? I would lay my 
life down that our products 
are 95% safer, less dangerous 
than cigarettes.”

With the ban on vaping, Po-
ritzky thinks a black market for the product could arise 
as more states introduce bans. They fear their customers 
may start making their own nicotine juice or buying it 
on the street, which hasn’t been the case up until now.

“I’ve spoken with at least 25 people since the ban went 
into effect who have told me, ‘I’m back on the cigarettes 
… I couldn’t get juice. I’m now smoking again,’ Bershad 
says. “To me, that’s outrageous.”

Stacy Poritzky and David Bershad are co-owners of Vape 
Daddy’s, one of four vape shops they shut down in the 
Boston area after the governor temporarily banned sales 
of all vaping products.  



|  17  |

Dr. Abrams shared his concern regard-
ing the current panic about e-ciga-
rette safety could mean for public 

health on his interview with “CBS This 
Morning”. 

Public Health England describes e-ciga-
rettes as at least 95% less harmful than to-
bacco cigarettes. Professor says “The science 
is gotten extremely strong, especially in the 
last 3 to 4 years and we’ve been following it 
closely. Probably the most powerful study is 
a randomized trial which is the gold stan-
dard that shows that in 12-month follow-up 
e-cigarette ‘s double the successful quick 
rate among smokers compared to nicotine 
replacement therapy, which is FDA ap-
proved. 

Professor thinks that public health would 
benefit if every American smoker switch to 
an e-cigarette and made cigarettes obsolete. 
“The study suggested that if 10% of current 
smokers switch completely to e-cigarettes 

every year for the next 10 years, so 10% a 
year for 10 years means 100% switch with-
in 10 years, we could save as much as 6 to 
7,000,000 lives who otherwise would die 
from cigarette smoking, and 87 million 
quality life would be gained from that sce-
nario of switching completely in 10 years 
to e-cigarettes.”- he stated

“I think we’ve forgotten that 120 years ago, 
the disruptive technology was the cigarette 
rolling machine that literally caused this 
epidemic of lung cancer and other diseas-
es. And now we have an opportunity 120 
years later to get rid of the cigarette with 
a new technology that delivers nicotine 
in a very satisfying way without the major 
harms of burning tobacco,” doctor said. “If 
we lose this opportunity, I think we will 
have blown the single biggest public health 
opportunity we’ve ever had in 120 years to 
get rid of cigarettes and replace them with 
a much safer form of nicotine for every-
body.”   

E-cigarettes the biggest public health 
opportunity in 120 years

CBS INTERVIEW WITH NYU PROFESSOR DAVID ABRAMS

Dr. David Abrams, a 
professor at New York 
University, the founding 
Executive Director of 
the Schroeder National 
Institute of Tobacco Re-
search and Policy Stud-
ies at Truth Initiative 
(formerly the American 
Legacy Foundation). 
Professor focuses on sys-
tems and social learning 
frameworks to inform 
population health en-
hancement.
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By Maria Cheng

While the U.S. scrambles to crack down on vaping, 
Britain has embraced electronic cigarettes as a 
powerful tool to help smokers kick the habit. The 

Royal College of Physicians explicitly tells doctors to pro-
mote e-cigarettes “as widely as possible” to people trying to 
quit. Public Health England’s advice is that vaping carries a 
small fraction of the risk of smoking.

U.S. public health officials have taken a more wary ap-
proach, and have been slow to regulate e-cigarettes. That 
caution turned to alarm, though, with a flare-up in teen 
vaping, prompting the federal government and some states 
to take steps to ban fruit and minty flavors that appeal to 
youths. And now, with hundreds of U.S. cases of a mysteri-
ous lung illness among vapers, the U.S. Centers for Disease 
Control and Prevention is recommending that people con-
sider not using e-cigarettes, especially those with THC, the 
compound that gives pot its high.

The U.S. reaction is “complete madness,” said Dr. John Brit-
ton, director of the U.K. Center for Tobacco and Alcohol 
Studies at the University of Nottingham. “The reality with 
smoking is, if you tell people to stop vaping, they will go 
back to tobacco and tobacco kills.”

“We do not consider these products safe, we think they have 
harm,” said Dr. Ned Sharpless. “We do not think really any-
one should be using them other than people using them in 
place of combustible tobacco.”

In Britain, a review by Public Health England, an agency 
similar to the CDC, concluded that vaping is about 95% 
less dangerous than smoking. A leading British anti-tobac-
co charity, Ash, even called for e-cigarettes to be licensed 
as medicines and provided free to smokers trying to quit by 
Britain’s government-funded health system.

“We need radical solutions to stop smoking and one option 
is providing smokers with e-cigarettes so they can get the 
nicotine they need without the tobacco smoke,” said Brit-
ton. “We have a much more relaxed attitude to people being 
addicted to nicotine on the basis that nicotine itself isn’t 
particularly hazardous.”

E-cigarettes and other vaping devices typically heat a solu-
tion containing nicotine into a vapor that’s inhaled. The 
amount of nicotine varies widely: Some countries set limits 
on the amount. 

Compared to the United States, England has had historical-
ly higher rates of tobacco use and a “deeper comfort” with 
the idea of substituting a less harmful habit for a dangerous 
one, Kennedy said. British health officials have been able 
and willing to strictly regulate e-cigarettes while promoting 

them as a stop-smoking tool.

“It’s not very surprising that a place like England has em-
braced e-cigarettes,” Kennedy said. “A lot of things lined up 
to make sense to use these devices to help people transition 
away from cigarettes.”

In the U.S., meanwhile, the rapid rise in e-cigarettes’ pop-
ularity among teenagers, a thriving black market for vapes 
containing marijuana extracts and the illness outbreak have 
muddied the public health message recently, Kennedy said. 
“Obviously there are a lot of moving parts with this,” he said.

Another key difference is advertising. Unlike in the U.S., 
Britain has tight regulations on advertising vaping; all TV, 
online and radio marketing is banned, explained Linda Bauld, 
a public health professor at the University of Edinburgh.

“E-cigarettes are promoted to middle-aged smokers as a way 
to quit and the imaging from our annual quit campaign is usu-
ally all men with beards, so it looks pretty boring,” she said.

On Friday, the CDC said it appears THC vaping products are 
playing a role in the puzzling U.S. outbreak of lung injuries 
and deaths. The agency said many of the 800 people who 
got sick reported vaping THC. It said more information was 
needed on whether a single product, substance or brand is 
responsible. Some researchers suspect an ingredient used as 
a thickener in vaping oils, particularly in black market prod-
ucts.

“It’s inconceivable that any legitimate vaping product would 
cause that degree of damage,” Britton said. 

An office worker taking a break in London. Vaping is often seen as a 
safer alternative to smoking.

As US Urges Caution Amid Vaping Illness Deaths, 
UK Embraces E-Cigarettes
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Government Overreach, San Diego 
Supervisors Promote Bans
On October 15th 2019, the County Board of Supervisors 
passed their proposal by a 3 - 2 vote, with Supervisor Ja-
cob, Supervisor Fletcher and Supervisor Cox supporting 
the proposed ordinance. Supervisor Gaspar and Super-
visor Desmond voted no. The recommendations are as 
follows:

1. Direct the Chief Administrative Officer to return to 
the Board within 60 days with recommendations that 
would apply to the unincorporated area for the fol-
lowing:

a. Prohibit the sale and distribution of all flavored 
products for “smoking” as defined by State law;

b. Establish a one-year moratorium on the sale and 
distribution of all electronic smoking devices; and

c. Prohibit “smoking” in outdoor dining patio areas.

2. Direct the Chief Administrative Officer to return to 
the Board within 180 days with recommendations 
to establish a tobacco retail licensing program to 
strengthen enforcement of minimum age sale laws. 

3. Direct the Chief Administrative Officer to conduct a 
targeted vaping public health awareness campaign.

The NMA supports sensible regulation that will address 
the real problems facing our community. Banning the 
sale and distribution of flavored products for e-cigarettes 
will not solve the problems of people using illicit drugs in 
vaping products they purchased in the black-market and 
getting hurt. 

“Our members are very committed to keeping our com-
munity safe and healthy, because without our communi-
ty we would not exist,” said Arkan Somo, President of 
Neighborhood Market Association, when addressing the 
County Board of supervisors. 

L O C A L  L E G I S L AT I V E  U P D AT E
El Cajon Increases Fines For Selling 
Tobacco Products To Minors
On October 8th 2019, the city of El Cajon voted Unan-
imously to modify its existing penalties for stores caught 
selling tobacco products to minors. The El Cajon City 
Council also reviewed a proposed ban on the sale of fla-
vored vaping products. They said they will revisit the 
ban next month.

The modified fines break down as follows: 
 � First offense: $2,500 
 � Second offense: $2,500 and 30-day suspension of 

tobacco sale license
 � Third offense: $2,500 and 60-day suspension of 

tobacco sale license
 � Fourth offense: Revocation of tobacco sale li-

cense

There are some who would like to see the city council 
adopt a proposal to ban the sale of flavored e-cigarettes, 
vaping components and products marketed as “flavored.”

The NMA strongly believes in sensible regulation that 
will address the real issues facing our community, not 
prohibition. History taught us the damaging effects of 
prohibition with the unintended consequences. 

benefits of regulating 
vaping products vs banning
When you have a regulated market, you know what’s 
in the products.  You can control what the ingredients 
are. You can require the retailers to disclose the ingre-
dients. When you have a black market, there is liter-
ally no way to regulate it.  We saw this with alcohol 
prohibition. You know, when alcohol was prohibited, 
people started creating moonshine and that ended up 
being toxic. And so I think if we just ban these prod-
ucts, we’re going to have an even bigger black market.

But the second reason it is going to have negative re-
percussions for people who rely on these products, es-
pecially adults who have used these products to quit 
smoking. If we ban these electronic cigarettes, most of 
these ex-smokers are 
going to go back to 
smoking, and that is 
a public health di-
saster.   
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On July 18th 2019, the NMA held its Annu-
al Buying Tradeshow hosted by Trepco West 
Company. This is the biggest event of the 

year where suppliers present their products and ser-
vices at deeper discount and retailers attend to take 
advantage of this big saving opportunity. This year’s 
event was double the size of the previous tradeshow 
and was completely sold out. This annual event com-
bined three of the most important benefits NMA of-
fers to retailers and its members;

1. Save retailers money to enhance their bottom 
line: This year’s event had the most diverse sup-
pliers than ever before. There were booths selling 
grocery items, food, tobacco, alcoholic and non-al-
coholic beverages, store equipment, financial and 
banking services, all kind of insurance services, 
gas station services, and all the endorsed program 
companies that offer exclusive saving programs to 
NMA members were in attendance.

2. Networking opportunity with other retailers and 
suppliers to grow their business: This one-day 
event brings hundreds of retailers and suppliers 
together to conduct businesses and share ideas in 
how to improve their operation and what the new 
brands are they need to sell to keep up with the 
competition.

3. Provide retailers the compliance tools to protect 
their businesses: Educating retailers and providing 
them the tools they need to stay in compliance is 
very important to their livelihood. The NMA will 
provide these tools at every event to remind retail-
ers being in compliance and utilizing the tools to 
help them stay in business is just as important to 
enhance their bottom line.

Everyone who attended expressed how impressed they 
were with this year’s event and how excited they were 
that we partnered up with Trepco West once again. 
They also appreciated how easy it was to register and 
place their orders because this year’s tradeshow was 
completely digital. To ensure that everyone had access 
to the best deals we extended the show’s discounts for 
one week so retailers who couldn’t attend to go on 
line and place their orders. 

NMA Annual Buying Tradeshow hosted by 
Trepco West, Huge Success!
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SAVE THE DATE!
Next year the Tradeshow 

will be held on 
May 14, 2020 at the 

Ontario Convention Center 
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The checks were mailed on August 29, 2019. 

 

 
21ST AMENDMENT                           $46  FOOD BARGAIN                             $166  PARTY TIME LIQUOR                        $49  
5 STAR MARKET                            $69  FOOD CITY                                $25  PAT HOLDENS LIQUOR                       $165  
6 TO LATE #3                             $46  FOOTHILL LIQUOR                          $60  PATS LIQUOR                              $89  
6 TO LATE FOOD & LIQUORS                 $83  FREEPORT LIQUOR                          $28  PAYLOW                                   $72  
A MARKET                                 $92  GARDEN LIQUOR                            $182  PERKINS STORE                            $117  
A MART                                   $757  GO GOS LIQUOR                            $48  PINTS FIFTHS LIQUOR                      $68  
A MART                                   $360  GOLDEN EAGLE LIQUOR                      $61  PLAZA MARKET                             $48  
A MART                                   $168  GOLDEN MARKET                            $78  PLAZA MKT & DELI                         $76  
A&J MARKET                               $29  GOLDENSTATE LIQUOR                       $78  POUNDS                                   $95  
A&S LIQUOR                               $167  GROVE MARKET                             $72  POWER INN SHELL                          $65  
AJ LIQUOURS                              $90  HARNESS MARKET                           $153  POWER MART                               $162  
AJAX LIQUORS                             $150  HARVEST RANCH #2                         $58  POWER MART                               $64  
AKO LIQ                                  $28  HI WAY                                   $51  QUALITY MKT                              $44  
ALANS BEER WINE MKT                      $81  HOLIDAY HOUSE LIQUOR                     $37  QUIK KORNER                              $60  
AL'S LIQUOR & FOOD                       $126  HOLLYWOOD MARKET                         $87  QUIKTRIP MART                            $34  
AL'S SHORT STOP                          $123  HORSESHOE LIQUOR                         $86  R&R MKT                                  $89  
APOLLO MARKET                            $28  HUB MARKET                               $80  RAMCO PETROLEUM #1                       $87  
BASCOM LIQUOR AND FOOD                   $78  IMPERIAL FOOD MARKET                     $134  RANCH HOUSE LIQUOR                       $133  
BELLS MARKET                             $352  IMPERIAL LIQUOR                          $85  RANCHO VISTA MARKET                      $39  
BIG TIME MKT                             $144  JAMACHA LIQUOR                           $18  RINCON MKT                               $113  
BOB'S BOTTLE SHOP                        $30  JARACO MKT                               $66  RIVER PARK MARKET                        $101  
BOTTLE BIN LIQUOR                        $40  JERRY'S MKT                              $100  RIVIERA LIQUOR                           $31  
BPC GASOLINE                             $28  JIMBOS LIQUOR                            $6  ROBINWOOD LIQUOR                         $32  
BRADLEY LIQUOR                           $27  JOE'S FOOD & LIQUOR                      $22  ROCK LIQUOR                              $57  
BREEZE RITE IN                           $318  JOHNS LIQ 2                              $74  RUIZ LIQUOR                              $49  
BROADWAY LIQUOR                          $76  JULIAN MARKET                            $88  S P LIQUOR                               $32  
CAL EXPO CHEVRON                         $21  KEG N BOTTLE                             $153  SALSA                                    $53  
CALIFORNIA SUPER GAS                     $50  KINGS ALTAVIEW                           $291  SAM'S CONVENIENCE STORE                  $57  
CAMELLIA CITY CHEVRON                    $65  KRIST LIQUOR                             $180  SAN DIEGO GAS BROADWAY                  $52  
CAPITAN LLC                              $94  LA CENTRAL MKT                           $127  SAN DIEGO MARKET                         $62  
CERTIFIED LIQ                            $16  LA MESA WINE & SPIRITS                   $21  SAN MARCOS SHELL                         $85  
CHAPALA MARKET                           $217  LA MEXICANA                              $46  SANTEE DISCOUNT MARKET                   $29  

CONGRATULATIONS! To all the retailers throughout California, Arizona and Nevada who 
qualified to receive a rebate for Q1.  If you don’t see your businesses in this quarter keep 
working with your Frito-Lay representative to improve displays and product promotion. 
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CHEVRON                                  $78  LA VISTA LIQUOR                          $37  SAVE MART LIQUOR                         $59  
CHEVRON 29TH ST                          $75  LAKESIDE DISCOUNT LIQUOR                 $66  SKY FUEL                                 $49  
CHEVRON 30TH ST                          $27  LIQUOR & FOOD                            $88  SKYLINE FARMS MKT                        $31  
CIRCLE 7                                 $60  LIQUOR EXPRESS                           $58  SLICKS LIQUOR                            $94  
CIRCLE A FOOD STORE                      $138  LIQUOR LOCKER                            $37  SNAPPY FOOD #1012                        $60  
CIRCLE H LIQUOR                          $29  LOS AMIGOS MARKET                        $181  SONNYS LIQUOR                            $65  
CIRCLE MARKET                            $128  LUCKY MARKET                             $40  SORRENTO DELI MART                       $34  
CITY FOOD & DELI                         $138  M & M LIQUOR                             $39  SOUTHWEST LIQUOR                         $33  
CITY FOOD AND LIQUOR                     $105  MADISON LIQUOR                           $23  SPEAKEASY LIQUORS                        $25  
CITY HEIGHTS CHEVRON                     $84  MAGIC MARKET                             $46  SPECIAL FOOD                             $35  
CITY LIQUOR AND FOOD                     $172  MAGNOLIA MKT                             $146  SPRING LIQUOR                            $93  
CITY MARKET                              $23  MANHATTAN BEACH MARKET                   $38  STAR LIQUOR & FOODS                      $31  
COAST MARKET                             $53  MANN'S LIQUOR                            $22  STEP N SAVE                              $75  
COMFORT MARKET                           $61  MARCONI  76                              $49  STOP 1 LIQUOR                            $69  
CONVENIENT CORNER 
MARKET                 $105  MESA FOOD & LIQUOR                       $88  STOP IN MARKET                           $100  
CORNER STORE                             $110  MILANOS                                  $27  SUNDANCE CONVENIENCE                     $115  
CORTEZ HILL MARKET                       $113  MISSION GORGE VALERO                     $26  SUNRISE MARKET                           $125  
CREEKSIDE GAS & FOODMART                 $111  MISSON WEST MARKET                       $118  SUNSET BAIT                              $98  
CREST BALBOA LIQUOR                      $23  MIXON LIQUOR                             $84  SUPER STOP MKT                           $125  
DEVI OIL INC                             $27  MORENA BLVD MKT                          $20  SURF LIQUOR                              $30  
DHILLONS FOLSOM SHELL                    $36  MR MINI MART                             $125  SWEETWATER GAS                           $108  
DILLONS SHELL FOODMART                   $18  MT SOLEDAD MKT                           $57  SYLMAR KWIK MARKET                       $112  
DISCOUNT GROCERY ENT                     $127  MURPHY CANYON MARKET                     $45  T AND M LIQUOR INC                       $178  
DISCOUNT LIQUOR                          $34  MY MARKET                      $40  TEXAS LIQUOR                             $59  
EAGLE GAS                                $21  N & K MKT                                $58  THIRD AVE MINI MKT                       $99  
ECO LIQUOR & FOOD                        $59  NATOMAS FOOD LIQ                         $105  THIRTEENTH STREET MA                     $17  
EL CORTEZ GOURMET                        $28  NATOMAS WINE & SPIRITS                   $95  TOLUCA MKT                               $50  
EL GENERAL MARKET                        $88  NORTH PARK PRODUCE 1                     $76  TOPAZ MARKET                             $25  
EL NORTE LIQ                             $69  NORTHGATE LIQ & FOOD INC                 $114  TOWN LIQUOR                              $52  
ENCANTO LIQUOR                           $62  ONE STOP LIQUOR                          $92  USA MARKET                               $56  
EXCALIBUR LIQUOR & DELI                  $36  ORTIZ MARKET                             $51  USA S P                                  $50  
EXPRESS STOP                             $83  OV GOODS                                 $20  V&D MKT                                  $40  
FAIRMOUNT SUPER MERC                     $163  PALM LIQUOR                              $46  VALUE MARKET                             $172  
FALLBROOK SHELL #2                       $49  PALM TREE LIQUOR    01                   $47  VEGAS MARKET                             $38  
FAMILIES MKT                             $253  PALMAS MARKET                            $50  VIEN DONG MARKET                        $122  
FAMILY FOOD #2                           $121  PAPPY'S MKT                              $77  VIKING LIQUOR                            $80  
FARMERS MARKET                           $37  PARK BLVD FOODS                          $54  WHISPERING TREE LIQUOR                   $88  
FIORI MKT                                $15  PARK N SAVE                              $190  WILSON MKT                               $141  
FLYERS                                   $69  PARK PLACE LIQ                           $146  WINTERGARDEN LIQUOR                      $45  
FOOD & THINGS                            $25  PARKSIDE MARKET                          $71  

 
Make sure to keep in contact with your store Frito-Lay representative  

for your chance to receive a rebate next quarter! 
 

For any additional information please contact Frito-Lay representatives in charge of the NMA program 
Kelly Gardner: (559) 417-0082// Kelly.Garner@pepsico.com 

         Matt Schafer: (650) 274-3364// Matthew.Schafer@pepsico.com 
 

Ask your Frito-Lay representative about 2020 
NMA placement and growth program for bigger rebate checks.
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The checks were mailed on August 29, 2019. 

 
6 TO LATE MONTEREY                       $128  FLYERS                                   $69  PATS LIQUOR                              $53  
6/49 LIQUORS                             $45  FOOD & THINGS                            $34  PEPINS VALERO                            $58  
A MARKET                                 $104  FOOD BARGAIN                             $228  PERKINS STORE                            $95  
A MART                                   $818  FOOD CITY                                $40  PINTS FIFTHS LIQUOR                      $145  
A MART                                   $264  FOOTHILL LIQUOR                          $61  PLAZA BOTTLE SHOP #2                     $191  
A MART                                   $175  FREEPORT LIQUOR                          $26  PLAZA MARKET                             $45  
A&J MARKET                               $33  FRUITRIDGE QUIK MKT                      $74  POUNDS                                   $72  
A&S LIQUOR                               $177  G&M MKT                                  $71  QUALITY MKT                              $73  
A1 LIQUOR                                $48  GARDEN LIQUOR                            $277  QUIK KORNER                              $64  
AJAX LIQUORS                             $104  GEORGIA LIQUOR                           $64  QUIKTRIP MART                            $60  
AKO LIQ                                  $67  GO GOS LIQUOR                            $59  R&R MKT                                  $107  
ALANS BEER WINE MKT                      $42  GOLDEN EAGLE LIQUOR                      $88  RAINBOW FOODS                            $20  
ALDA LIQUOR                              $55  GOLDEN MARKET                            $104  RAMCO PETROLEUM #1                       $125  
AL'S LIQUOR & FOOD                       $132  GOLDENSTATE LIQUOR                       $38  RANCH HOUSE LIQUOR                       $136  
AL'S SHORT STOP                          $85  GOURMET LIQUOR                           $102  RANCH LIQUOR                             $66  
AMERICAN MKT                             $23  GREENE CAT LIQUOR                        $78  RANCHO SAN DIEGO WINE & 

SPIRIT           
$99  

ASHUR LIQUOR                             $45  GREENFIELD PLAZA LIQUOR INC              $53  RIMROCK MKT                              $102  
BALCOMS MARKET                           $130  GROVE MARKET                             $148  RINCON MKT                               $99  
BARNOS MKT                               $43  HARNESS MARKET                           $216  RIVER PARK MARKET                        $77  
BASCOM LIQUOR AND FOOD                   $63  HARRY'S MARKET                           $80  RIVIERA LIQUOR                           $40  
BELLS MARKET                             $246  HARRY'S MARKET & DELI #1                 $105  ROBINWOOD LIQUOR                         $59  
BHULLARS INC                             $69  HARVEST RANCH #2                         $69  ROCK LIQUOR                              $70  
BIG K MARKET                             $85  HELIX LIQUOR                             $79  RODEO'S MEAT MARKET                      $148  
BIG TIME MKT                             $146  HI WAY                                   $40  RODEOS MKT                               $55  
BOB'S BOTTLE SHOP                        $36  HOLLYWOOD MARKET                         $74  RUIZ LIQUOR                              $36  
BPC GASOLINE                             $23  HUNTERS LIQUOR                           $35  S P LIQUOR                               $41  
BREEZE RITE IN                           $312  IMPERIAL FOOD MARKET                     $92  SALSA                                    $57  
BROADWAY LIQUOR                          $76  IMPERIAL LIQUOR                          $34  SAM'S CONVENIENCE STORE                  $76  
CAL EXPO CHEVRON                         $21  INDIAN HILL LIQUOR                       $62  SAN DIEGO GAS BROADWAY                  $69  
CALIFORNIA SUPER GAS                     $12  JARACO MKT                               $58  SAN DIEGO MARKET                         $86  
CAMPUS LIQUOR                            $99  JERRY'S MKT                              $145  SAN MARCOS SHELL                         $68  
CANYON STORE                             $53  JOE'S FOOD & LIQUOR                      $50  SANTEE DISCOUNT MARKET                   $60  

CONGRATULATIONS! To all the retailers throughout California, Arizona and Nevada who 
qualified to receive a rebate for Q2.  If you don’t see your businesses in this quarter keep 
working with your Frito-Lay representative to improve displays and product promotion. 
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CAPITAN LLC                              $99  JULIAN MARKET                            $95  SAVE MART LIQUOR                         $37  
CASA DE ORO LIQUOR                       $52  KAYBEE LIQUORS                           $32  SHORT STOP LIQUOR                        $18  
CERTIFIED LIQ                            $50  KINGS ALTAVIEW                           $218  SIERRA MARKET                            $46  
CHAPALA MARKET                           $237  KWIK STOP                                $66  SLICKS LIQUOR                            $29  
CHEVRON                                  $139  LA CENTRAL MKT                           $71  SNAPPY FOOD #1012                        $69  
CHEVRON 30TH ST                          $27  LA MESA WINE & SPIRITS                   $35  SORRENTO DELI MART                       $30  
CIRCLE 6 FOOD STORE                      $81  LA MEXICANA                              $53  SPEAKEASY LIQUORS                        $53  
CIRCLE 7                                 $98  LA SHORE MARKET                          $22  SPECIAL FOOD                             $94  
CIRCLE A FOOD STORE                      $158  LA VISTA LIQUOR                          $79  STAR LIQUOR & FOODS                      $57  
CIRCLE H LIQUOR                          $22  LENA'S LIQUOR                            $75  STOP AND SHOP                            $82  
CIRCLE MARKET                            $142  LEO'S MARKET                             $66  STOP IN MARKET                           $120  
CITY FOOD & DELI                         $139  LIQUOR & FOOD                            $187  SUNDANCE CONVENIENCE                     $80  
CITY HEIGHTS CHEVRON                     $89  LIQUOR STOP                              $75  SUNRISE MARKET                           $104  
CITY LIQUOR AND FOOD                     $363  MAGIC MARKET                             $50  SUNSET BAIT                              $141  
COLOMA FOOD & LIQUOR                     $70  MAGNOLIA MKT                             $157  SUPER AZTECA                             $36  
COMFORT MARKET                           $141  MAR VISTA LIQ                            $23  SUPER STAR #2                            $39  
CONVENIENT CORNER MARKET                 $110  MARCONI  76                              $53  SURF LIQUOR                              $127  
CORNER LIQUOR                            $41  MARIA'S MKT                              $97  SWEETWATER GAS                           $116  
CORNER STORE                             $151  MARKETPLACE                              $176  SYLMAR KWIK MARKET                       $202  
COUNTRY MKT                              $32  MIKE'S LIQUOR #1                         $44  T AND M LIQUOR INC                       $134  
COUNTRY VILLAGE                          $89  MISSION GORGE VALERO                     $18  TALIA LIQUOR                             $189  
COURT LIQUOR                             $132  MISSION LIQ & FOOD                       $124  TEXAS LIQUOR                             $94  
CREEKSIDE GAS & FOODMART                 $126  MISSION MARKET PLACE                     $48  TEXAS MARKET                             $246  
CRON VALLEY 76                           $101  MISSON WEST MARKET                       $121  THIRTEENTH STREET MA                     $52  
DANIEL'S                                 $108  MR MINI MART                             $59  TOWN LIQUOR                              $62  
DEVI OIL INC                             $56  MT SOLEDAD MKT                           $68  USA LIQUOR                               $31  
DHILLONS FOLSOM SHELL                    $43  MURPHY CANYON MARKET                     $23  USA S P                                  $45  
DIANE LIQUOR                            $16  MY MARKET                     $90  V&D MKT                                  $171  
DISCOUNT LIQUOR                          $119  NATOMAS WINE & SPIRITS                   $67  VALLE LIQUOR                             $37  
DISCOUNT LIQUOR                          $90  NEWPORT QUIK STOP                        $16  VALLEY LIQUORS                           $97  
DIVISION MARKET                          $54  NJ MARKET                                $72  VALLEY MART DELI                         $121  
EAGLE LIQ                                $45  NORTH PARK PRODUCE 1                     $106  VALUE MARKET                             $81  
EL CORTEZ GOURMET                        $28  NORTHGATE LIQ & FOOD INC                 $137  VEGAS MARKET                             $116  
EL GENERAL MARKET                        $130  OTAY FARMS #1                            $231  VIEN DONG MARKET                        $83  
EL NORTE LIQ                             $81  OV GOODS                                 $33  VIKING LIQUOR                            $66  
ENJOY MINI MART                          $55  PALM LIQUOR                              $64  VILLAGE MARKET                           $54  
EXCALIBUR LIQUOR & DELI                  $41  PALM MARKET                              $68  VILLAGE SPIRIT                           $53  
EXPRESS FOOD AND LIQUOR 
STORE            

$61  PALM TREE LIQUOR    01                   $56  WHISPERING TREE LIQUOR                   $100  

FAIR PRICE LIQUOR   01                   $20  PALMAS MARKET                            $32  WILSON MKT                               $82  
FALLBROOK SHELL #2                       $58  PAL'S WINE & LIQUOR                      $39  WORLD WINE & LIQUOR                      $54  
FAMILIES MKT                             $125  PARK BLVD FOODS                          $81  
FAMILY FOOD #2                           $132  PARK N SAVE                              $208  
FARMERS MARKET                           $38  PARKSIDE MARKET                          $46  
FARR BETTER WINE & SPIRITS               $45  PAT HOLDENS LIQUOR                       $181  

 
Frito-Lay representatives 

Kelly Gardner: (559) 417-0082// Kelly.Garner@pepsico.com 
         Matt Schafer: (650) 274-3364// Matthew.Schafer@pepsico.com 

 Make sure to sign up the 2020 NMA placement and growth program for bigger rebate checks.
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Longest Drive: Dominic Attisha 

Sycuan Casino & Resort 

Closest to the Pin: Nona Gomez 

Putting Contest: Mike Mattia 

1st Place Winner: Team-Sycuan 

Southen Wine & Spirits Young’s Market Company 

2019 NMA 

Title Sponsor 

Tournament Corporate Co-Sponsors 

YOUNG’S MARKET COMPANY 

SYCUAN CASINO & RESORT 

Other Sponsors 

Anheuser-Busch, Aviation Gin, Beam 

Suntory, Campari, Casamigos, 

Constellation, Deep Eddy Vodka, El 

Silencio Mezcal, Frito-Lay, 

Jägermeister, LiMandri & Jonna, Luxco, 

Markstein Beverage Co, Neighborhood 

National Bank, Nickie Heath Insurance, 

Pacific Wine & Spirits, PepsiCo, Pernod 

Richard, Sazerac, The Wine Group, 

Torrey Pines Bank, 

Transatlantic/Bacardi, Trepco West, 

Trust me Vodka, United Beverage, Wine 

Warehouse 

Other Contributors 

Firas “Russ” Soro received the STAR Award  In 
appreciation for his leadership and dedication 
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2019 NMA’s Golf Tournament Title Sponsor 
 Southern Wine & Spirits 

Our Tournament Corporate Co-Sponsors  
Youngs Market Company & Sycuan Casino and Resort. 

Our Foursome & Hole Sponsors  
Anheuser-Busch, Aviation Gin, Beam Suntory, Campari, Casamigos, Constellation, Deep Eddy Vodka, 

El Silencio Mezcal, Frito-Lay, Jägermeister, LiMandri & Jonna, Luxco, Markstein Beverage Co,  
Neighborhood National Bank, Nickie Heath Insurance, Pacific Wine & Spirits, PepsiCo,  

Pernod Richard, Reyes Coca-Cola Bottling, Sazerac, The Wine Group, Torrey Pines Bank,  
Transatlantic/Bacardi, Trepco West, Trust me Vodka, United Beverage, Wine Warehouse  

Our Contributors 
 Certified Access Services, DaVinci's Fine Foods,  

N.J. Maltz Insurance, Soapy Joes, San Diego Cash & Carry and San Diego Ice Company 
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The NMA Executive Chairman, Samir Salem and 
NMA President, Arkan Somo, attend the 2019 
National Association of Convenience Stores Show 

in Atlanta and what a stellar week it was. 

The NACS Show truly provides a one-stop shopping ex-
perience for convenience and fuel retailers. They create 
the perfect blend of educational sessions, networking ac-
tivities, and product exploration at the expo. Retailers can 

2019 NACS SHOW IN ATLANTA
NMA Works Closely With Industry Partners to Advance Our Members Interests

customize their experience to increase the success of their 
businesses today and into the future.

The NMA leadership is already planning to attend the 
2020 NACS Show in Las Vegas, and we hope NMA 
members will take advantage of the special discounted 
registration rate to experience the best convention that 
you would ever attend.  

NMA President, Arkan Somo, joined Supplier 
Member, Wail Paulus with Trepco West in at-
tending the California Distributors Association 

Annual Convention in Napa. Every year California based 
distributors gather with key retail and manufacturer part-
ners to learn about the latest issues facing our industries. 

“This year was much bigger and better than ever,” said 
Dennis Loper: CDA Executive Director. We met and 
heard from exciting speakers, covering the most import-
ant issues facing our industries. 

ANNUAL CONVENTION
Since 1962 the California Distributor’s Association has 
helped members meet their business goals by preventing 
unnecessary and harmful regulation and legislation.

The NMA is looking forward to working closely with 
CDA and joining them to advance our relationships and 
passionate advocacy to help build understanding about 
the important work NMA and CDA members do, and 
the role they play in making the communities we serve 
better. 
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NMA Opposes HR 2339
The Pallone Bill—Reversing the Youth Tobacco 
Epidemic Act of 2019 

What HR 2339 Proposes
 � Raising the minimum age of purchase to 21
 � Banning delivery sales of all tobacco products
 � Prohibiting Flavoring of Tobacco Products
 � Color graphic health warnings for cigarettes
 � Extending advertising restrictions to all deemed to-

bacco products
 � Increasing User Fees

Raising the minimum age to 21 makes sense – so does 
FDA temporarily removing flavored e-vapor products. But 
this bill goes much further. It includes extreme bans on 
whole categories of flavored products other than e-vapor. 

NMA reached out to Members of Congress and let me 
know that this Proposal Goes Too Far! 

The bans and excessive limits in HR2339 will: 
 � Hurt your business 
 � Shift sales to the illegal or underground markets 
 � Limit adult choice

The NMA is committed to vigorously defend the interest 
of its members from harmful regulation on the Federal, 
State and Local level.  NMA members who want to be 
a part of the grassroots effort to stop bad legislation on 
all levels to call the NMA office and be a member of the 
Empowering Family-Owned Business PAC.

.

FDA Warns: Stop Using THC-Contain-
ing Vaping Products– and Any Vaping 
Products–Obtained Off the Street
In its continued efforts to protect the public, the U.S. 
Food and Drug Administration (FDA) is strengthening 
its warning to consumers to stop using vaping products 
containing THC amid more than 1,000 reports of lung 
injuries—including some resulting in deaths—following 
the use of vaping products. The FDA is working closely 
with the U.S. Centers for Disease Control and Prevention 
(CDC), as well as state and local public health partners to 
investigate these illnesses as quickly as possible.

Recommendations for the Public:
 � Do not use vaping products that contain THC.
 � Do not use vaping products—particularly those con-

F E D E R A L  L E G I S L AT I V E  U P D AT E
. taining THC—obtained off the street or from other 

illicit or social sources.
 � Do not modify or add any substances, such as THC 

or other oils, among others. 

FDA Actions: More information is needed to better 
understand whether there is a relationship between any 
specific products or substances and the reported illnesses. 
To help gather and analyze as much information as 
possible, the FDA is working closely with federal and 
state partners to identify the products or substances 
that may be causing the illnesses.

How to Report a Problem: CDC and the FDA en-
courage the public to provide detailed information 
related to any unexpected tobacco- or e-cigarette-re-
lated health or product issues to the FDA via the 
online Safety Reporting Portal. 

President Trump’s Historic Deregula-
tion Is Benefitting All Americans
October 21, 2019

HISTORIC DEREGULATION: Since taking office, 
President Donald J. Trump has led historic deregulation 
efforts to roll back red tape that burEened Americans 
and stifled economic growth.

Under the President’s leadership, the Administration 
has cut 8 and a half regulations for every new rule, far 
exceeding his promise to cut two regulations for every 
new one.

President Trump’s deregulatory efforts have already 
slashed regulatory costs by nearly $50 billion, with sav-
ings reaching $220 billion once major actions are fully 
implemented.

Sixteen pieces of deregulation legislation signed by 
President Trump are expected to increase annual real 
incomes by more than $40 billion.

The Trump Administration’s deregulatory efforts will 
help save American households an estimated $3,100 
each year.

Today, the Administration announced a Governors’ 
Initiative on Regulatory Innovation to extend the Presi-
dent’s historic regulatory reform to State and local levels.
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C A L I F O R N I A  L E G I S L AT I V E  U P D AT E

The ‘gig’ law – AB 5 
Governor Newsom’s sign-
ing of a bill to reclassify 
up to one million contract 
workers as company em-
ployees is seen as a boon 
to organized labor and to 
ride-hail drivers. This was 
probably the biggest bill 
of the year, a gift to organized labor. It reclassifies up to 1 mil-
lion workers as company employees rather than independent 
contractors, making them recruit targets for unions.

The change will benefit some workers, such as Uber drivers; 
they’ll be eligible for company benefits. But it’s bad for oth-
ers, such as rig-owning independent truckers and psychother-
apists; they savor setting their own work hours. Many will try 
to get exempted from the law when the Legislature recon-
venes in January. And ride-share companies have pledged a 
hefty $90 million to try to repeal the law on next year’s presi-
dential election ballot. So this story hasn’t ended yet. 

California Bans 
Smoking and Vaping at 
State Beaches and Parks

California will ban smoking at state parks and beaches 
starting next year under legislation signed by Gov. Gavin 
Newsom.

The law also bans disposing cigar and cigarette waste at 
parks and beaches. Violations of the law will be punish-
able by a fine of up to $25. Newsom, a Democrat, an-
nounced Friday he had signed the bill into law.

It covers smoking traditional cigarettes as well as using 
electric smoking devices. Smoking will still be allowed 
in parking lots at beaches and parks. Film and television 
productions can still allow people to smoke on state prop-
erty with the proper permits.

California has roughly 280 state parks and 340 miles (547 
kilometers) of coastline.

A legislative analysis predicts it will cost the state parks 
system nearly $2 million to put up more than 5,000 signs 
alerting people to the ban and complying with various 
state regulations. 

Healthcare
Newsom didn’t come close to fulfilling his campaign 
promise of universal healthcare. It’s a practically unreach-
able goal because of the cost and politics. What the gov-
ernor and the Legislature did do was provide Medi-Cal 
insurance for young, poor adults up to age 26, including 
immigrants living here illegally. Liberal lawmakers also 
wanted to provide Medi-Cal for undocumented seniors, 
but Newsom restrained them.

Subsidies were provided to middle-class families so they 
can buy insurance.

There was a lot of talk in the Legislature about a gover-
nor who swung at every pitch, many of them out of the 
strike zone. Newsom, unlike Brown, took on more than 
he could handle and diluted his strength.

A prime example: affordable housing and homelessness 
— tough problems Newsom hasn’t found the political 
solutions for yet. He and the Legislature added nearly 
$3 billion for various programs and enacted some mod-
est rent control. But housing should top their agenda for 
next year. 

Date 
Minimum Wage for 
Employers with 25 
Employees or Less 

Minimum Wage for 
Employers with 26 
Employees or More 

January 1, 2017 $10.00/hour $10.50/hour 

January 1, 2018 $10.50/hour $11.00/hour 

January 1, 2019 $11.00/hour $12.00/hour 

January 1, 2020 $12.00/hour $13.00/hour 

January 1, 2021 $13.00/hour $14.00/hour 

January 1, 2022 $14.00/hour $15.00/hour 

January 1, 2023 $15.00/hour 

Cities that mandate a higher minimum wage are: Ala-
meda, CA - $13.50/hr, Belmont, CA -$13.50/hr

Berkeley, CA- $15.59/hour, Cupertino, CA- $15.00/hr,  
El Cerrito, CA - $15.00/hr

Emeryville, CA - $16.30/hr, Los Altos, CA - $15.00/hr

Los Angeles, CA- 25 Employees or less: $13.75/hr & 
$14.25/hr for 26 Employees or more

San Diego, CA- 25 Employees or less: $13.00/hr, San 
Francisco, CA- $13.79/hr  

Schedule for California 
Minimum Wage RATE 2017-2023

 AB5 Author Lorena Gonzalez
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Diapers and Menstrual Hygiene 
Products Are Exempt from Sales and 
Use Taxes Effective January 1, 2020 
through December 31, 2021
Beginning January 1, 2020 and through December 31, 
2021, the sale and use of diapers and menstrual hygiene 
products are exempt from tax. Accordingly, retailers of 
these items should not charge or collect sales or use tax 
on these items during this period.

Senate Bill 92 signed into law on June 27, 2019, pro-
vides the exemption for the below products:

 � Diapers means diapers that are designed, manufac-
tured, processed, fabricated, or packaged for use by 
infants, toddlers, and children.

 � Menstrual Hygiene Products means tampons, 
sanitary napkins primarily designed and labeled 
for menstrual hygiene use, menstrual sponges, and 
menstrual cups.

If you are a retailer who sells diapers and/or menstrual 
hygiene products, you should continue to include your 
sales of these items in your reported total gross sales on 
your sales and use tax return. However, you will claim 
the deduction for these sales on your return as “diapers” 
and/or “menstrual hygiene products” on and after Janu-
ary 1, 2020 through December 31, 2021. 

NMA Members Can benefit From 
Expanded Subsidized Employment (ESE) Program

WAGE REIMBURSEMENT INCENTIVE
Helps businesses be reimbursed up to 100% of the wages of a new hire for the first 180 days of employment.

Reimbursement: 100% of wages during first 4 months; 75% for last 2 months
For more information contact employment specialist Marwa Andar, 

at marwa@workforce.org or (619) 669-5172/(619) 628-0300

C A L I F O R N I A  L E G I S L AT I V E  U P D AT E
California Department of Resources 
Recycling and Recovery  
Some NMA members and other retailers have received 
letters from California Department of Resources Recy-
cling and Recovery (CalRecycle) informing them they 
are in a Convenience Zone and there is no recycling cen-
ter close to their stores. Therefore, they must accept and 
redeem empty containers. We urge retailers to take these 
letters very seriously and contact the person in the letter 
for an explanation of the process and what needs to be 
done in order to comply with the law. Do Not ignore 
these letters. Some retailers were assessed tens of thou-
sands of dollars because they didn’t understand they had 
to comply with the regulation. 

CONVENIENCE ZONE?  A convenience zone is typ-
ically a half-mile radius circle with the center point orig-
inating at a supermarket that meets the following defini-
tions based on PRC 14509.4 and PRC 14562.5:

 � Supermarket is identified in the Progressive Grocer 
Marketing Guidebook.

 � Supermarket gross annual sales are $2 million or 
more.

 � Supermarket is considered a “full-line” store that 
sells a line of dry groceries, canned goods, or non-
food items and perishable items.

For general public inquiries, please call CalRecycle at 
1-800-732-9253.

Expanded Subsidized Employment

Wage Reimbursement Incentive

Reduce business costs and let us assist you in identifying, hiring, onboarding 

and reimbursing wages for new employees with this no cost service.

How it works:

We provide space to host recruitment 

events and interviews

We match you with applicants who meet 

your employment needs

You interview the talent and hire the best 

qualified candidate

You get reimbursed for wages

The Workforce Partnership  is a proud partner of the America's Job Center of California Network and provides equal opportunity for its programs, 
services, and employment. Auxiliary aids and services for individuals with disabilities are available upon request.

Contact careercenters@workforce.org or 
(619) 628-0300 for more information.

Be reimbursed up to 100% of the wages of a new hire for the 

first 180 days of employment.

Reimbursement:

100%

of wages during first 

4 months

 

75%

for last 2 months
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NEVADA
 � Governor Sisolak Signs 75 Bills that Raise Minimum 

Wage, Guarantee Paid Sick Leave, and Secure Col-
lective Bargaining for State Workers

 � On June 12, 2019, Governor Steve Sisolak signed 
75 bills, including landmark measures from the 80th 
legislative session that raise Nevada’s minimum wage, 
guarantee paid sick days for Nevada workers, and se-
cure collective bargaining rights for state employees 
for the first time in Nevada history.

 � Assembly Bill 456 raises the minimum wage in Neva-
da by 75 cents each year beginning on January 1, 2020 
until it reaches $12 an hour. This bill represents the 
first significant change to Nevada’s minimum wage in 
over a decade.

 � Senate Bill 312 requires businesses that employ 50 or 
more workers to allow workers to accrue earned paid 
leave, up to 40 hours per year at a minimum.

 � Senate Bill 135 gives state workers a seat at the table 
for the first time in Nevada history by empowering 
them to collectively bargain, a commitment Gov. 
Sisolak made in his State of the State address.

 � Governor Sisolak Signs 65 Bills on Last Day of Leg-
islative Session

 � On June 04, 2019, Governor Steve Sisolak signed 65 
bills into law, including legislation to strengthen pro-
tections for victims of domestic violence and increase 
penalties for those crimes, a bill to allow former resi-
dents of Puerto Rico and other U.S. territories to use 
their ID card to obtain a Nevada driver’s license, and 
a measure to study the cost of prescription drugs.

ARIZONA
5 Ways Arizona Is Reducing Regula-

tions for Hardworking Arizonans
October 21, 2019, the White House announced a new ini-
tiative aimed at sharing best practices across states for re-
ducing licensing barriers — with a prominent focus on Ar-
izona’s pioneering policy achievements. Here are five ways 
Arizona is leading nationally on regulatory reform:

Universal Licensing Recognition
Governor Ducey signed H.B. 2569 on April 10, 2019, 
making Arizona the first state in the country to recognize 
occupational licenses for residents new to the state. In his 
2019 State of the State Address, Governor Ducey said: “If 
people want to work, let’s let them work. 100,000 people 
will move here this year. There’s a job available for every 
one of them.” 

Moratorium On New Rules
Governor Ducey issued a moratorium this January on all 
new regulatory rulemaking in Arizona for the fifth year in 
a row — every year he’s been in office. The moratorium 
restricts unchecked government expansion that stifles in-
novation and job growth.

Licensing Fee Waivers
Governor Ducey signed H.B. 2372, waiving licensing fees 
for first-time applicants from families earning less than 200 
percent of the federal poverty level— reducing a key work-
force barrier for those in need. The new law has resulted in 
more than 880 fees waived for low-income applicants since 
September 2017.

Regulation Rollback Website
Governor Ducey launched Regulation Rollback in 2017 to 
make Arizona the best state in the nation to open a new 
business or to expand an existing one. As part of the initia-
tive, Arizonans can use Regulation Rollback’s online ser-
vice to crowdsource recommendations on how to update 
Arizona’s regulatory system. It allows individuals across the 
state to recommend ways to improve or eliminate outdated 
regulations directly to the governor’s office by submitting 
their ideas through redtape.az.gov.

Blow Dry Freedom Bill
Governor Ducey signed S.B. 1401 on April 16, 2019 to 

remove excessive and unnecessary occupational licensing 
requirements to blow dry, shampoo and style hair. The 
legislation fulfilled a policy goal announced in Governor 
Ducey’s 2018 State of the State Address: “These same spe-
cial interest bullies are at it again. This time, going after 
people who simply want to make a living blow-drying hair. 
No scissors involved. It’s the latest craze, and one where 
the government currently requires 1,000 hours of training. 
25 weeks.”



We look good together.®

 800.225.3364 • UniFirst.com

We’re invested in how you look, providing products and services that enhance 

your business image and your bottom line. That’s because if you don’t look good, 

we don’t look good. And when you look good, customers take notice.

• Customized workwear programs
• Restroom and facility services
• Industry leading service and value
• 300,000-plus business customers

Special discounted rates for NMA members.

PepsiCo Partnership with  
Neighborhood Market Association 
continues to benefit its members 

Please contact your PepsiCo representative to sign up for the NMA program 
Eddie Zambrano:  (619) 709-7873 Eddie.Zambrano@Pepsico.com   
Michael Hanbury:  (619) 572-3502 Michael.Hanbury@Pepsico.com
Amanda Castaneda: (858) 285-0137 Amanda.Castaneda@Pepsico.com

Retailers can sign up for  
the new and improved endorsed 

PepsiCo 2020 PROGRAM  
with more incentives 



TREPCO WEST 
Wholesale Distribution  

Serving Southern California and 
Southern Nevada for 25 Years  

MAIN DISTRIBUTION CENTER 
10550 Business Drive, Fontana, Ca 92337 

SAN DIEGO OFFICE 
11860 Community Road, Poway, Ca 92064 

LAS VEGAS, NEVADA 
3930 Civic Center Dr. N.LV (702) 643-1405 

Cash & Carry EL CAJON, CA. 333 Walter Way, 
El Cajon CA 92021 (619) 444-2666  

NONPROFITORG 
U.S. POSTAGE 
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SAN DIEGO,CA 
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Neighborhood Market Association 
6367 Alvarado Court, Suite 204 
San Diego, CA 92120 
(619) 313-4400

619-690-7999  TREPCO.COM
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OUR DEEPEST APPRECIATION TO
VENDORS AND RETAILERS

FOR ATTENDING AND SPONSORING OUR
SOLD-OUT 2019 BUYING TRADE SHOW

SEE YOU NEXT YEAR 
April 30, 2020 at the Ontario 

Convention Center!




